
 
 

Job Title: Marketing Manager 
 
Reports To: Director of Marketing 
 
Classification: Exempt 
 
Date: August 10, 2016 

Description:  The Marketing Manager reports to the Director of Marketing and is 
responsible for the efficient and effective development and execution of marketing 
strategies and tactics including creative development, marketing analysis, research 
and special projects. .  This includes the strategic planning, including pricing strategy, of 
the Symphony’s Classics, Pops, Family and Specials programming in order to achieve 
overall earned revenue goals. 

Primary Duties:   

 Lead season and concert planning analysis based on historical data and drive overall 
pricing, mapping, pacing and revenue targets in order to achieve financial goals. 

 Responsible for the day to day operations of the Marketing function.  
 Manage marketing financials including budgets, invoices, project quotes and check 

requests. 
 Develop and recommend strategic positioning to senior management for each concert 

of the year. 
 Execute comprehensive marketing and communication plan. 
  Oversee PR strategy 
 Oversee social media marketing and continuously research new technologies for the 

online marketing channel.  
 Oversee the publication of multiple editions of the season’s program book by working 

effectively with the operations and development departments. 
 Drive the preparation of all collateral, signage and print work. 
 Generate and execute the direct mail/email strategy for the season. 
 Oversee The Phoenix Symphony website content. 
 Assists in Season Concert Duty which will require working on week nights and weekends at 

concerts and events during the 38 week season 
 
Requirements: Sound understanding of the principles of marketing. Excellent verbal and 
written communication skills; strong organizational skills; ability to meet deadlines and 
function well under pressure; ability to set and manage priorities; competent computer 



skills including Microsoft Word and Excel; good attention to detail. Team player – works 
to ensure team goals are met or exceeded. Strong understanding of new technologies and 
how they can be applied to marketing.  

Education and Experience: Bachelor’s degree in Marketing, Public Relations, 
Journalism, English, Communications or equivalent professional experience.  1-2 years in 
marketing, public relations.  

Desired qualifications: Ideal candidates for this position will have a strong interest in 
the arts, and a detail-oriented work ethic.  Knowledge of symphonic repertoire, Tessitura 
(or large CRM) and/or Wordfly (or other email platform) experience is a plus.  
Experience with an advertising agency a plus but not required.  

Salary: DOE  

Interested persons should email resume, salary requirements and letter of interest 
to: 

 tpscareers@phoenixsymphony.org 

The Phoenix Symphony is an Equal Opportunity Employer. 

 

 

 

 

 

 


